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About the Community a.k.a the
Client
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Kim Jongdae Philippines

@kimjongdaePH - Fan Page
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Kim Jongdae Philippines,
mononymously known as
KJDPH, is a community-led and
non-profit fan organization for
a multi-hyphenated Chinese-
South Korean supergroup
member EXO’s Chen.




THE PASSION-DRIVEN
ORGANIZATION IS BEHIND ONE OF
THEMOS T GROUNDBREAKING

PROJECTSFOR THE ARTIST.
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The First Dancing Light and The First & Exclusive Globe Ad Humanitarian activities
Sound Show such as blood donation
drive among others.

Being recognised as the most passionate & trustworthy organization in the space, the community is armed with efficient organic marketing with its previous projects.




KIM JONGDAE PHILIPPINES Make A DAEfference
IN PARTNERSHIP WITH WWF-PHILIPPINES

Fundraising Event for
Tuna Value-Adding in 21 Communities /F
of Lagonoy Gulf and Mindoro Strait \ 5

September 8-19, 2021
i U

CHEN DAY 2021 H R

Tocommemorate EXO Chen’s 30th
birthday, the community, in partnership
NANANAANANNS with a reputable non-profit organization
World Wide Fund Philippines, geared up
for a 14-day-fundraising initiative for
those who lost their livelihoods amidst

TARGET: PHP 19,341 IN 14 DAYS >
the effects of the pandemic.

The project will only run for 2 weeks so we
could present the donation on the actual
date of Chen's birthday. The target amount is
the sum of 21 donations of 921 pesos

—to make if more meaningul. However, with its great intentions came
great challenges.

It has been our community’s yearly
tradition to carry out various projects to
celebrate Chen's birthday, from fan
activities for our fellow EXO-L to various
charitable causes.

For this year, we are starting the charity
fundraising project “Make a DAEfference”,
kicking off with a partnership with the
WWE-Philippines. We aim to utilize the
power of the EXO-L community to make
a difference in the world —just as how
Chen made a difference in our worlds
through his voice and music.

All money that would go through this
project would all be part of the donation
for the cause under the name of

reunc/WWE-Aus
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CHALLENGES

Twitter Account Suspension Ad Policy Twitter Account Suspension
Early this year, the Facebook, with it’'s ever- Early this year, the
community just lost it's changing advertising community just lost it’s
highly-engaged Twitter policies, is considering highly-engaged Twitter
account with over 13k crowdfunding as a account with over 13k
followers and atleast 20% restricted content followers and atleast 20%

engagement rate. engagement rate.



THE SOLU TION

With the community

With the community Fchoing above, | oroving to be
only relying on its hypothesized that successful with its
I.Facebook & g growing presence the only workaround organic strategies. In
Instfagram 5 on Facebook to comply with FB addition, having an
2.Social media d ’ o
strategy an Instagram, | Advertising policy is email list (list is from
optimisation hypothesized that optimising it’s the loyal supporters of
3.Email marketing the best way to have overall social media the organisation and
people donate is to strategy: messaging, the artist), it’s time to
put up a Facebook creatives and out this list a.k.a
and Instagram Ad. objectives. “warm leads of

potential donors” to
good use and use to
put a couple of email
seguences.



AERE 1S HOW THE
FUNDRAISING S TARTED.

TUNA VALUE-ADDING.IN

LAGONQY GULF AND MINDORO STRAIT

Kim Jongdae Philippines Fundraise for WWF-Philippines
E06/09/2020 - 19/09/2021

Kim Jongdae Philippines is participating in Tuna Value-Adding in 21 Communities of Lagonoy Gulf and Mindoro Strait

We are making a difference by raising money for a cause close to our hearts. ﬂ E m

and are fundraising for World Wide Fund for Nature Philippines

Please support us by donating.

T :
SCAN TO VISIT LATER

@ MY STORY

Kim Jongdae, better known by the name Chen, debuted as the main vocalist of one of the biggest K-

Pop groups, EXO, in 2012. Apart from the group’s numerous hits like Growl, Overdose, Call Me Baby,

and “Love Shot" among others, he has released original soundtrack (OST) songs — notably 0%

“Everytime" from Descendants of the Sun and “Best Luck” from It's Okay, That's Love — before

debuting as a soloist in April 2019 with his first album, April and a Flower. Putting his influence and

reach to good use, he has been consistently donating to organizations that would help the

underprivileged particularly in his hometown, Siheung City in Gyeonggi province. These include
SR CIEN Siheungsi Multicultural Family Support Center; Siheung 1% Fund, a non-profit organization where 1% of ERISEL.SOIEaR
sharing can provide hope to the citizens residing in the city of Siheung; and Siheung Women's pH p 0



AERE 1S HOW T ENDED.

Kim Jongdae Philippines Fundraise for WWF-Philippines

E06/09/2020 - 19/09/2021

Kim Jongdae Philippines is participating in Kabuhayan para sa mga Kababaihan: Help us secure the livelihood of our 21 Tuna fishing

communities in Lagonoy Gulf and Mindoro Strait

and are fundraising for World Wide Fund for Nature Philippines

We are making a difference by raising money for a cause close to our hearts.

Please support us by donating.

@ MY STORY
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Kim Jongdae, better known by the name Chen, debuted as the main vocalist of one of the biggest K-
Pop groups, EXO, in 2012. Apart from the group’s numerous hits like Growl, Overdose, Call Me Baby,

and “Love Shot” among others, he has released original soundtrack (OST) songs — notably

“Everytime” from Descendants of the Sun and “Best Luck” from It's Okay, That's Love — before
debuting as a soloist in April 2019 with his first album, April and a Flower. Putting his influence and
reach to good use, he has been consistently donating to organizations that would help the
underprivileged particularly in his hometown, Siheung City in Gyeonggi province. These include
Siheungsi Multicultural Family Support Center; Siheung 1% Fund, a non-profit organization where 1% of RAISED SO FAR
sharing can provide hope to the citizens residing in the city of Siheung; and Siheung Women's P H P 2 1 , 9 2 1

Re! »ment Center which launched their Youth Meets Entrepreneurship project — looking

Screenshot
RAISED OFFLINE : PHP 13,200

The community has reached its target of 21,921 PHP on the
exact same day September 21, 2021 with a 113% success rate!




Wiih it's o-day-quick bui
sweei Facebook Ad run,
fhe campaign has.

- over 600% increase in video views (usable
for lookalike retargeting in the future),

- 428& increase in Facebook engagement

- 97% increase in follower-to-like conversion

1he Resulis

I ;  Kim Jongdae Philippines
" Sponsored (demo) - &

"You are good enough."

In this world full of doubts, your kindness will remain.

"There really is no such thing as competition in music."
Thank you for the comforting words & music. ... See More

QD% Redd Alliah and 5.3K others

HAPPY
BIRTHDAY
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@ Send Message

91 Comments 314 Shares



Post Reach

ANd more... |y

People Reached 4 7956%

LN

Post Engagement
September 14 - September 20

161

Page Likes 4 73%

T

Recommendations
September 14 - September 20

rhaxt

We have insufficient data to show
for the selected time period.

10,910

Post Engagement a4282%

/’/\

Videos

September 14 - September 20

Page Followers
September 14 - September 20

193

Page Followers 4 97%

24,799

3-Second Video Views 4 50510%




lpaigns | YsaB. Milanes (291614617709098) = Updated justnow )  Discard Drafts Review and Publish (1)

Changes may impact young audiences As of August 23, many targeting options, including detailed targeting and Custom Audiences, are no longer ... Learn more See affected ad sets X

Search and filter This month: Sep 1, 2021 — Sep 21,2021 w

] Campaigns 2 Selected X 80 Ad Sets for 2 Campaigns [] Ads for 2 Campaigns
(B Duplicate v 2 Edit v & A/BTest B O T ¢ © Rules = View Setup @ m- = v Reports w
Off / On Campaign Name © Results Reach Impressions Cost per Result Amount Spent Ends +
o #HappyChenDay : 16:9 92,021 92,021 93,622 £8.08 £743.40 Sep 19, 2021
Reach Per 1,000 People Re...
O #HappyChenDay 1:1 29,842 54,523 67,157 £0.05 £1,463.03 Sep 19, 2021
Post Engagements Per Post Engagement

We spent 2206PHP in ads and it has generated the community a 994%
return on ad spend (the total of donations amounted to 21,921PHP.)



Conclusion

Since it’s apparent that social media platforms
have their eyes on organizations such as KJDPH,
With a healthy mix of passion for helping others
and the right social media strategy & tactics, a
non-profit organization can absolutely kick-off
a successful social media fundraising campaign
even with Facebook Ad policy and a few more
challenges sometimes getting in their way.

With its success, The community was featured in
WWF’'s Facebook Page thus increasing its

community credibility and social media footprint..

WWF-Philippines @ .
September 25 at 8:00 AM -

We are a fan of these fanbases who are using their powers

to empower our communities!

They are helping secure the livelihood of our 21 tuna fishing
communities and are also making sure that the next generation
has the environmental education they need to protect our planet.
09

Inspired? You, too, can help support them here:
bit.ly/FundraiseForWWFPhilippines

¢ Sending love to Mamamoo Philippines Crescent_0610
Treasure Philippines Kim Jongdae Philippines Team Lisa
Philippines

HELP US SUPPORT THOSE
= WHO SUPPORT US! &

Fundraise for WWF—PhlIlppmes
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|_ef's pariner up on
vour nexi fundraising
campaign‘?

Email me at kleo@socialmediaglory.com

or get your free personalized social media
audit here where | will perform my 10-point
inspection on one of your social media
pages, all for free and no risk involved!




